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Direct marketing 

Direct marketing is a form of advertising that reaches its audience without using traditional formal 

channels of advertising, such as TV, newspapers or radio. Businesses communicate straight to the 

consumer with advertising techniques such as fliers , catalogue distribution, promotional letters, and street 

advertising. 

Direct Advertising is a sub-discipline and type of marketing. There are two main definitional 

characteristics which distinguish it from other types of marketing . The first is that it sends its message 

directly to consumers, without the use of intervening commercial communication media. The second 

characteristic is the core principle of successful Advertising driving a specific "call to action." This aspect 

of direct marketing involves an emphasis on trackable , measurable, positive responses from consumers 

(known simply as "response" in the industry) regardless of medium. 

If the advertisement asks the prospect to take a specific action , for instance call a free phone number or 

visit a Web site, then the effort is considered to be direct response advertising. 

Direct marketing is predominantly used by small to medium-size enterprises with limited advertising 

budgets that do not have a well-recognized brand message. A well-executed direct advertising campaign 

can offer a positive return on investment as the message is not hidden with overcomplicated branding . 

Instead, direct advertising is straight to the point; offers a product, service, or event; and explains how to 

get the offered product, service, or event. 

 

History 

The term direct marketing is believed to have been first used in ۱۹٦۷ in a speech by Lester Wunderman, 

who pioneered direct marketing techniques with brands such as American Express and Columbia Records 
The term junk mail, referring to unsolicited commercial ads delivered via post office or directly deposited 

in consumers' mail boxes, can be traced back to ۱۹٥٤.
[۱]

 The term spam, meaning "unsolicited 

commercial e-mail," can be traced back to March ۳۱, ۱۹۹۳,
[۲]

 although in its first few months it merely 

referred to inadvertently posting a message so many times on UseNet that the repetitions effectively 

drowned out the normal flow of conversation. 

Although Wunderman may have been the first to use the term direct marketing, the practice of mail order 

selling (direct marketing via mail) essentially began in the U.S. upon invention of the typewriter in 

۱۸٦۷.
[citation needed]

 

The first modern mail-order catalog was produced by Aaron Montgomery Ward in ۱۸۷۲.
[citation needed]

 The 

Direct Mail Advertising Association, predecessor of the present-day Direct Marketing Association, was 

first established in ۱۹۱۷.
[۳]

 Third class bulk mail postage rates were established in ۱۹۲۸. 

Direct marketing's history in Europe can be traced to the ۱٥th century. Upon Gutenberg's invention of 

movable type, the first trade catalogs from printer-publishers appeared sometime around ۱٤٥۰. 

Why use direct marketing? 


